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Dear Reader, 

I am delighted to present the first issue of “Magis”- the newsmagazine of XLRI.  Magis is 
a Latin term for “more” that was adopted by St. Ignatius of Loyola (Founder of the Society 
of Jesus — Jesuits) and suggests the spirit of generous excellence to embrace one’s cho-
sen vocation. “Living the Magis” calls us to examine how our choices affect others and 
guides us to make decisions that benefit the greater good. At XLRI, Magis is at the core of 
everything we do for the last 65 years since inception and the spirit of Magis continually 
inspires us to search for ways to create a better world for all.

"Encouraging “Whole-Person Growth”
At XLRI we strive towards “Integral formation” whereby students are encouraged to nur-
ture their intellectual, emotional, spiritual and social persona to evolve as well-rounded 
human beings furthering greater common good. Students are encouraged to set-up student 
societies with intent to foster “whole-person growth”. Ensemble, Valhalla and other events 
featured in this issue are the outcome of stupendous efforts put in by students beyond their 
curriculum framework.

Sensitising Social Conscience
Students at XLRI are actively encouraged to develop empathy and understanding for the 
underserved and marginalised sections of the society with a view to evolve as business 
leaders who appreciate the importance of inclusive and sustainable growth. The Joy of 
Giving week and other initiatives like Kshitij etc. featured in this issue are examples of 
students contributing their “mite” to help the underprivileged amongst us. 

Fostering Thought Leadership
XLRI hosts numerous conferences, seminars, orations etc. on a regular basis to foster and 
advance thought-leadership among internal and external stakeholders. The JRD Oration, 
and workshops like “Inclusive Finance” and seminars like Insight, Gnosis etc. featured in 
this issue are annual events that foster and advance thought-leadership among internal and 
external stakeholders.

Shaping Responsible Leaders
We hope that the articles covered in this issue give you a glimpse of our modest yet con-
scious efforts at XLRI through curriculum changes and campus culture to shape responsi-
ble business leaders who will help shape a sustainable future. 

Living the Magis

E. Abraham, S.J.
Director
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Spotlight

X
LRI has engaged many a 
luminaries from diverse voca-
tions in its ethical endeavour. 
Many a compelling anecdotes 
of eminent personalities, in-

cluding JRD Tata, have inspired the past and 
existing batches to achieve success with re-
sponsibility. 

The XLRI JRD Tata Oration on Busi-
ness Ethics has stood as a platform for voic-
ing corporate concerns since its inception in 
1991. Quite a few esteemed executives and 
renowned academicians have shaped its list of 
orators. an addition to the illustrious list was 
this year’s speaker hRD Minister Dr Pallam 
Raju Mallipudi. Dr Raju has been one of the 
longest serving ministers in the defence port-
folio. 

Dr Raju addressed the gathering on Ethi-
cal Challenges for India Today, the theme for 
the 22nd ethics oration. he delved into three 
different facets linked to ethics in India – edu-
cation, business and politics. In dealing with 
education he  highlighted expansion, equity 

HRD ministeR 
Hails XlRi’s 
etHical  
enDeavouR
Dr Pallam Raju Mallipudi decodes  
the challenges of ethics faced by  
India today at the 22nd JRD Tata  
Oration on Business Ethics

Director, XLrI,  fr e abraham S.J.,  
HrD Minister Pallam raju, Chairman, 
XLrI, HM Nerurkar and  
Dean, XLrI, Pranabesh ray (from Left)
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and excellence as the prime concerns of the 
hRD ministry. Expansion from both govern-
ment and private sector is vital in empowering 
human resources of the country he said.

“Equity is about reaching the unreached, 
including the excluded — people left out of 
education because of their gender, because of 
distance, caste, religion, language,” empha-
sised Dr Raju. he pointed out the importance 
of RTE and its ability to bridge the discrimina-
tion gap. he also assured that in coming years 
his ministry would focus on imparting quality 
education. The hRD minister accepted that in 
the process of  fulfilling expansion and equity 
in education excellence was often overlooked. 
achieving quality education is a step-by-step 
process and considerable emphasis needs to be 
laid on each of the indicators, he added. 

“holistic education grounded in ethics is 
what we need to make JRD’s dream — of In-
dia becoming a happy country — come to frui-
tion,” he stressed. higher education must pay 
more  attention to helping students understand 
how to lead ethical, reflective and fulfilling 
lives.

Moving to ethics in business, Dr Raju 
opined that to have just financial integrity 
was not enough. Bearing social and ethical 
responsibility should be an essential prac-
tice in the corporate world. “Even in busi-
ness education, a strong ethics education 
can help counteract a narrowing world view 
that often accompanies a student’s progres-
sion through business  school,” he said. In 
many B-schools the subject is not treated 
as a serious responsibility by faculty and  
administration. The hRD minister praised 
XLRI for being the first B-school in the coun-
try to introduce a core course on Managerial 
Ethics for its programmes. The institute also 
awards the best student  in the course at its an-
nual convocation.

Taking a leaf from MK Gandhi and Jawa-
harlal Nehru’s teachings, Dr. Raju insisted that 
politics should be a branch of ethics too. Nehru 
always laid great emphasis on the importance 
of right means to achieve right ends. 

The hRD minister called for the creation 
of not mere managers but leaders that will 
help India achieve its rightful place in the 
world. The next generation of leaders, whether 
in education, politics or business, must en-
gage their passion in the direction of India’s 
growth to create a society that promotes ethical  
leadership.

 Please write to us at magis@xlri.ac.in

Dr Pallam raju Mallipudi, Minis-
ter of HrD, Government of India, 
graduated with a bachelor of engi-
neering from andhra university, Vi-
sakhapatnam, India. He completed 
his Mba from Temple university, 
Philadelphia, the uSa. He has been 
the first minister in the Ministry of 
Defence to fly the frontline fighter 
Sukhoi-30 MKI in March 2011. 

He was conferred a fellow by the 
Institute of electronics and Tele-
communication engineers (IeTe) in 
2006 and an Honorary Doctorate 
by the Jawaharlal Nehru Techno-
logical university, Hyderabad in 
2008. He was conferred the  
Doctor of Humane Letters by 
Temple university in May  
2013.

DR Pallam Raju malliPuDi

Equity is about 
reaching the  
unreached,  
including the  
excluded —  
people left out of 
education because 
of gender, caste,  
religion, language
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“Quote” Unquote
A reflection on the 22-year-old tradition of sculpting moral  
leadership and ethical practices at XLRI. Some renowned  
personalities, including JRD Tata, have been an integral part of it. ‘Great leadership is fo-

cused on purpose greater 
than self; it is  
heroic. Great leaders love 
those who they lead; they 
recognise each person as  
uniquely dignified’ 

Dr Chris Lowney
Chair-ElECt, Board of 

CatholiC hEalth  
initiativE

‘People like JRD Tata, 
Azim Premji, Narayana 
Murthy and Ashok Soota 
have proven that it is 
possible to be honest and 
effective even in  
a country like India’ 

subroto bagChi
Co-foundEr, MindtrEE 
Consulting

‘A sense of values and 
a sense of ethics in any 
walk of life, and more so 
in business, must  
percolate from  
the topmost levels  
to the lowest’

Lt. JustiCe 
bakhtavar  
Lentin
BoMBay high Court
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Xlri, in association with a few select 
Tata Group Companies, established in 

1991 the JrD Tata Foundation in Business 
Ethics, to espouse their long-standing com-
mitment and contribution to business ethics 
in india.  The foundation seeks to address 
itself by publicly affirming the urgent  
need for upholding ethics in all spheres of  
business and the need to bring about a 
suitably favourable culture in which it can 
thrive. JrD Tata, himself a role model par 
excellence, delivered the first oration in 
1991. The activities that are envisaged by 
the foundation are an annual JrD Tata 
Oration in Business Ethics, recognition 
and presentation of the JrD Tata Award for 
Business Ethics to an eminent person who 
has distinguished oneself in business ethics, 
and the setting up of the JrD Tata Chair in 
Business Ethics at Xlri for the advance-
ment of research in this field.

A FlAshBACk  
OF Xlri AnD  
TATA GrOup’s  
iniTiATivE  

‘The problem, endemic corruption, is not 
a question of a few minor indiscretions. It 
is a multi-billion dollar phenomenon that 
threatens the fabric of whole societies’ 

Dr Peter eigen
foundEr, transpEranCy  
intErnational

thErE has indEEd  
BEEn a nEEd to  

rEkindlE EthiCal  
valuEs whiCh, alas, havE 
too oftEn BEEn ignorEd or 
nEglECtEd in rECEnt yEars 
in thE BEliEf that quiCkEr 
profits and grEatEr  
aCCuMulation of wEalth 
would BE thE rEsult. our  
ExpEriEnCEs in tatas has 
shown that this is a 
falsE BEliEf.

‘A major fallacy of modern economic think-
ing, is that wealth is created from the conver-
sion of natural resources into cash. If there is 
one thing today that constantly depreciates in 
value, is cash’

Dr amrita PateL
ChairpErson, national dairy  
dEvElopMEnt Board

Jrd tata and ratan tata (left) being welcomed to the xlri 
campus while fr. Mcgrath s.J. (Behind ratan tata) looks on



| 08 magis | february 2014  

| spotlight |

Combining his experience 
in professional teaching and 
research Fr Ozzie Mascar-
enhas S.J. holds a resume of an 

extraordinary range. He is not only the first 
Jesuit to chair the JRD Tata Business Ethics 
Foundation but is also the first Jesuit to 
complete Ph.D. in marketing from Wharton 
School of Business, Philadelphia, PA. He 
has developed and taught several courses 
and has a lengthy list of academic publica-
tions to his name. Fr Mascarenhas talks 

about the importance of ethical practices in 
business dealings and the challenges faced 
by India in this field. 
ExCErpts from thE intErviEw

Why is it necessary to adopt ethical 
practices in all business dealings?
Ethics is the science of values and moral 
principles.  And no business can succeed in 
the long-run without ethical practices.  The 
world of business, in general, and the Indian 
world of business, in particular, desperately 

needs ethical and moral values and princi-
ples that go beyond mere business dealings 
of productivity and profitability, growth and 
prosperity.  Values and moral principles if 
adopted and spelt clearly can bring char-
acter and permanency, brand identity and 
mission, wisdom and justice to all business  
undertakings.

are ethics and ethical managers  
well accepted in the indian  
business scenario?
India, like the rest of the business world, 
has to go a long way in understanding, 
absorbing and incorporating ethics and 
ethical management as part of its goals and 
objectives.  Despite rampant fraud, cor-
ruption and bribery, money laundering and 
racketeering prevalent in India today at the 
business and political levels, even aca-
demic and religious circles, yet at its core 
India is and wants to be ethical and moral 
in all its business dealings.  This has been 
the Indian spiritual heritage for over three 
thousand years since the days of Artha-
shastra and Chanakyas. India will return 
to its spiritual, ethical and moral sources 
one day in the near future.  The ethical and 
moral principles of our founder leaders such 
as Mahatma Gandhi, Dr BR Ambedkar, 
Dr Sarvepalli Radha Krishnan, Dr Rajen-
dra Prasad, and the likes are still relevant 
and vibrant among our top management 
echelons. We hope they will diffuse and 
anoint the masses of business managers and 
entrepreneurs today.

 
What according to you are the ethical 
challenges faced by india today? 
We are crowded with ambiguous legisla-
tions, ordinances and injunctions that are 
constraining businesses, especially since 
such laws and mandates are open grounds 
for corruption.  On the other hand, taxes in 
India, on wealth and income, purchases and 
sales, production and imports are becoming 
too high and numerous, and people trying 
to dodge them get into unethical and illegal 
business practices. Of course, any country 
and its markets need law and taxes, govern-
ment interventions and control.  But when 
the latter dominate and define businesses, 
then problems and challenges emerge that 
compromise values, ethics and morals.  
Thirdly and more positively, India is a land 
of great resources, human and mineral, 

JRD Tata Chair  
charts a course of  
action to establish  
moral leadership 

Fr Ozzie Mascarenhas s.J.   
JrD Tata chair in Business ethics 
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land and water, fish and forests.  Our brain 
power and cultural diversity are second to 
none.  But we need more moral willpower 
to channel these resources and energies into 
the right direction – this is the greatest chal-
lenge that India faces today.

 
Why institute a foundation for  
business ethics?
Any human organisation, academic, eco-
nomic or political, needs a foundation in 
ethics and morals.  XLRI is no exception.  
It already has a strong foundation of ethics 
and moral principles in its policies and 
strategies of running so many postgraduates 
courses.  The JRD Tata Chair of Business 
Ethics can take this challenge of making the 
foundation for business ethics more explicit, 
formal, challenging and impacting.  Since 
1949, XLRI, the first management institute 
in India, has taken the lead in ethical and 
moral labour relations. In the later de-
cades, XLRI has taken leadership in human 
resources management in India and abroad.  
Now is the time for XLRI to assume leader-
ship in business ethics and morals.  

how do you intend to direct the  
foundation in promoting ethical  
leadership? 
Leadership is a necessary requirement of 
communal existence.  Mankind can no lon-
ger survive without direction, said Charles 
de Gaulle.  Leaders, good or bad, great or 
small, arise out of the needs and opportuni-
ties of a specific time and place.  The need 
for ethical and moral leadership is more ur-
gent and compelling in India and the world 
today than ever before.

The JRD Tata Chair for Business Ethics 
will research, capture, analyse, publish and 
disseminate ethical and moral, meanings 
and values among XLRI’s stakeholders; 
they include students, faculty, non-teaching 
staff, administration, alumni, benefactors 
and sponsors, and local communities.  It is a 
daunting task.  A great challenge.  

What are the initiatives that the chair 
plans to undertake in order to pro-
mote this ideal among forthcoming 
batches and in the corporate world?  
I have not formulated a detailed plan  
for the Chair yet. Some pre-plans and  
ambitions include:

a) As JRD Tata Chair Professor of Busi-

ness Ethics, I presume that my first call of 
duty is to intensify business ethics research 
as relevant and applicable to various busi-
ness disciplines taught at XLRI, such as 
human resources management, supply chain 
management, operations management, 
operations research, production, accounting, 
finance, marketing, strategy, entrepreneur-
ship, social entrepreneurship, and the like.  
There is relevance of and scope for ethics 
and ethics research in every branch of busi-
ness.  

b) All research must be energised and 
supported by research grants, research 
projects and programs, newer curricula and 
pedagogies, newer courses and continu-
ously redesigned MBA/PGDBM/PGDHRM 
programs such that ethics research remains 
relevant, practical and action-oriented on 
the one hand, and on the other, resulting in 
published research in top scholarly journals, 
research monographs, and text books of 

theoretical and applied business ethics.   
c) The Tata Chair needs to establish 

XLRI as a National Research Center for 
Business and Executive Ethics.

d) A first and planned objective of this 
National Research Center for Business 
and Executive Ethics would be to compile, 
chronologise and edit all extant formal 
business letters of JRD Tata as Chairman of 
the Tata Business House and subsequently, 
based on this edition, to write a full length 
book on the Ethics Philosophy of JRD Tata. 

ethical practice in business is more im-
portant today than ever before. What 
is your take? 
We are currently witnessing high turbulence 
in large and small corporations, and in large 
and small market economies.  Bigger com-
panies abroad, in particular, are failing more 
frequently and with gigantic losses.  Of the 
20 largest US bankruptcies in the two de-
cades, 1985-2005, 10 occurred in 2001-02.  

Corporate earnings are more erratic.  Even 
perennially successful companies are find-
ing it more difficult to deliver consistently 
superior returns.   Companies like Disney, 
Ford,  General Motors, Daimler-Chrysler, 
Hewlett-Packard, Motorola, Nordstrom and 
Sony – one time built to last companies 
(Collins and Porras 1997; Collins 2001) – 
are performing just around the Dow Jones 
Industrial Average (Hamel and Välikangas 
2003).   What the business world needs 
today are not just better tools and technolo-
gies; it needs ethical and moral values and 
leadership.

over the past 30 years, almost all 
forward-looking companies have 
adopted codes of ethics and training 
programs, and many B-schools have 
required courses in business ethics 
and social responsibility. still the 
graph of unethical business dealings 
does not seem to be coming down. 
What is your take? 
Obviously, we need much more than codes 
of business or political ethics, management 
development and training programs in ethi-
cal and moral leadership, or just academic 
courses in ethics in B-Schools of India and 
the world.  White collar crime represented 
by fraud, corruption, bribery and lobby-
ing is ever on the increase both in India 
and abroad, and for decades. Codes and 
programs in ethics and moral are primarily 
intellectual and conceptual, and intellectual 
convictions and conversions are not  
enough.

What we need is ethical and moral 
willpower of virtue and commitment, 
conscience and conscientiousness.  We do 
not have an intellectual ethical crisis today, 
but we have a moral one.  We have lost the 
sense of values and morals in our day-
to-day practices and behaviors. Mahatma 
Gandhi warned us about 80 years ago from 
Yeravada prisons in Pune about eight moral 
crimes that would destroy India one day, 
“Wealth without work, pleasure without 
conscience, knowledge without character, 
science without humanity, commerce with-
out morality, worship without sacrifice,  
and politics without principle.” We need 
ethical and moral willpower of virtue and 
commitment to avoid all eight capital  
sins.

 Please write to us at magis@xlri.ac.in

Need for ethical and 
moral leadership is 
more urgent in India  
and the world today  
than ever before
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HM Nerurkar presents an XLrI token of   
appreciation to Dr Pallam raju

Director, XLrI, fr e abraham S.J. introduces the esteemed  
22nd orator to the gathering

HrD Minister Dr Pallam raju inaugurates the International Centre at XLrI as Director, XLrI,  fr e abraham S.J. (Left),  
Chairman, XLrI, HM Nerurkar (Second from left) and Dean, XLrI, Pranabesh ray look on 

Pictorial detail of 
ethical leadershiP

XLRI’s long-standing  
commitment and contribution  
to business ethics in India  
captured in frames

| spotlight |
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Dr Pallam raju  
lights the  

lamp to  
inaugurate  

the JrD Tata  
Oration on  

business  ethics 

HrD minister with 
members of XLrI 

family and officials  
of Tata Steel (Left 

frame);  
The gathering of 

Tata Steel officials, 
XLrI faculty and 

students

a student greets Chairman, XlrI, HM Nerurkar The event commences with a prayer song

| visual effect |
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Economic slowdown may 
have dampened the market … 
but not the placements at XlRi, 
where the largest ever first year 

batch was placed in a record time of three 
and half days. 

The recruitment drive for summer place-
ments saw 105 companies participating in 
the process and making 336 offers to 303 
students. The number of students this year 
was up by 26 percent. in 2012 around 282 
summer internship offers were made for 

240 students. 
The summer internship programme is 

aimed at bridging the gap between real-life 
business practices and classroom lectures. 
The time-bound projects assigned in the 
company help students understand the 
nuances of a workplace. These internship 
projects are important as most firms offer 
students full-time positions based on the 
evaluation of their work during the two 
month internship as a pre-placement offer.

The top five recruiters on campus in 

XLRI defIes  
maRket bLues

Major attraction 
this year was a steep 
rise of 33 percent in 

the number of  
offers made in  
finance sector

| 12 magis | february 2014 
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terms of numbers were Vodafone (15), 
microsoft (12), iTc (12), Tata Administra-
tive services (11) and standard chartered 
(9). The number of companies participating 
in the process increased from 73 to 105 this 
year. The major attraction this year was a 
steep rise of 33 percent in the number of 
offers made in fi nance. 

while carlyle Group continued to 
recruit summer interns exclusively from 
XlRi, a European hedge-fund, a singa-
pore-based venture capital fi rm and World 
Bank recruited summer interns for the fi rst 
time from the top-ranked mBA institute. 
Goldman Sachs was the largest fi nance 
recruiter followed by standard chartered 
Bank. other recruiters included - BnP 
Paribas, citibank, American Express, dBs, 
HsBc Bank, Rabobank, nomura, Alti-
source, Federal Bank etc.

Placements at XlRi are a tremendous 
team effort with the entire exercise being 
carried out by a student-run Placement 
committee along with the help from other 
support committees.

The FmcG sector has been the forte of 
XlRi. nearly 40 percent of the Business 
management students landed up offers in 
the FmcG sector. Unilever, Procter and 
Gamble, iTc, Reckitt Benckiser, Kraft 
cadbury, Asian Paints, GsK-cH, coca 
cola, l’oreal , colgate Palmolive, dabur, 
Kellogg’s, nestle, marico, Perfetti, mars, 
Hindustan coca cola Beverages, Akzono-
bel, Vodafone, Airtel, castrol offered roles 
in sales and marketing functions. 

The healthcare sector was represented 
by majors like novartis, Roche, Eli lilly, 
medtronic, Becton dickinson, Boston 
Scientifi c, Dr. Reddy’s, GSK Pharma, 
Aurobindo Pharma and Apollo 
Hospitals. 

General management was once again 
the preferred functional domain on campus 
with major industry players like TAs, 
Aditya Birla Group, cairn Energy, Reliance 
industries, Philips and mahindra making 
large number of offers.

The consulting domain saw participation 
from companies like The Boston consult-
ing Group, Accenture management con-
sulting, Ernst & Young, KPmG, cognizant 
Business consulting, deloitte, capgemini 
consulting, wipro consulting, and iBm 
consulting.

Please write to us at magis@xlri.ac.in
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fMCG

Healthcare Sector

Consulting Domain

unilever, Procter and Gamble, ITC, reckitt benckiser, Mondelez, asian 
Paints GSK-CH, Hindustan Coca Cola beverages, L’oreal, Colgate Palmo-
live, Dabur, Kellogg’s, nestle, Marico, Perfetti, Mars, akzonobel, 
Vodafone, airtel, Castrol

Novartis, Roche, Eli Lilly, Medtronic, Becton Dickinson, Boston Scientifi c, 
Dr. reddy’s, GSK Pharma, aurobindo Pharma, apollo Hospitals

The boston Consulting Group, accenture Strategy, 
ernst & young, KPMG, Cognizant business Consulting, Deloitte 
Capgemini Consulting, Wipro Consulting, IbM Consulting
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XLrI adjudged best  
industry linked  
management institute

| awards || xl:touchpoint |

XLRI-XavIeR School of 
Management won the All India 
Council for Technical Educa-
tion (AICTE) - Confederation 

of Indian Industries (CII), Best Industry 
Linked Institute in Management award.

The award was based on a survey car-
ried across AICTE approved technical insti-
tutes of various streams with the objective 
to showcase best practices of industry. A 
total of 1,050 AICTE approved institutes 
from established engineering, manage-
ment, pharmacy and architecture institutes 
participated in the voluntary survey. The 
award was presented by Union Minister for 
Communications and Information Technol-
ogy Kapil Sibal at the two-day CII Global 
University-Industry Congress and 5th 
Higher Education Summit.  Prof. Prana-
besh Ray, Dean of Academics, received 

the award on behalf of XLRI at Delhi on 
November 7, 2013.

On receiving the award Director of 
XLRI Fr E Abraham S.J. said, “XLRI has 
strived to make its curriculum world-class 
and deliver it in the most effective man-
ner. It constantly scans the developments 
in business and in society and tries to 
proactively meet the challenges. XLRI has 
always been involved with the industry and 
tried not only meeting the current demands, 
but goes one step ahead and finds out what 
is the next biggest need of the industry and 
tries to meet it. Our faculty is also deeply 
involved in research and consultancy, while 
our students are given ample opportuni-
ties for face- to- face interaction with the 
industry. I am extremely happy for all our 
XLRI members and congratulate them for 
this achievement.”

award for director

Director, XLRI, Fr. E Abraham S.J. was 
honoured with the title of Education  
Evangelist of India 2013 at its first convo-
cation ceremony in New Delhi on Decem-
ber 23. 

Education Evangelist of India is a  
celebration of passionate education  
professionals who have worked tirelessly 
for the cause of education in India. Blessed 
with the power to conquer, they have 
established institutes whose stature has 
only grown with time. The initiative first 
came as television series on ET NOW and 
now it will be seen in the form of a coffee 
table book, published by the Times Group 
Books.

 Please write to us at magis@xlri.ac.in

Dean, XLrI, Pranabesh ray  receives the award from IT minister Kapil Sibal 

XLRI has always  
strived to make its 
curriculum world-
class & deliver it in 
the most effective 
manner. It constantly 
scans developments 
in business and tries 
to proactively meet 
the challenges.

fr. e abraham S.j.
DIrecTor, XLrI
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STAFF GATHERING FOR 
AN EGGNOG PARTY

| UPCOMINGS & ONGOINGS |

STAFF GATHERING FOR 

WHILST WE wish a gratifying retirement to 
our ex-employees we usher in the vibrancy 
and energy that our new staff brings with 

them. XLRI bears a longstanding tradition of
incorporating fresh perspectives and conquering the 
entrants with love. 

We extend a hearty welcome to the fresh faces and 
the carriers of refreshing ideas.

TARUN  
KUMAR BERA 
joined XLRI 
family as a 
library trainee 

PRALOY 
KUMAR 
BHATTACHARYYA 
joined the XLRI 
family as a library 
trainee

MARK REID, 
Manager, 
International 
Centre, 
joined the 
XLRI family in 
November

MN HASSAN, non-teaching staff  
retired from the institute after 
rendering 38 years of service with 
eff ect from September

BS MAITY, non-teaching staff , 
retired from the institute after 
rendering 38 years of service with 
eff ect from November. 

KESH BAHADUR, security staff , 
retired from the institute after 
rendering 37½ years of service 
with eff ect from September.

JOEL 
FERNANDES 
joined the 
accounts
department 
of XLRI in 
November

THIS SECTION goes out to all our former employ-
ees, who have helped XLRI evolve as a centre of 
excellence in ways big or small, with much vis-

ibility or without, from silent corners or from frisky front 
desk. 

With a warm heart we say thank you for your diligent 
and untiring service towards the making of XLRI into a 
successful abode of learning.

PAST PERFORMANCE PRESENT TENSE 
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XLRi, the oldest  
management institute  

in the country, has  
consistently upheld its  

reputation and has  
remained a preferred 

choice of the best students 
for over six decades

XLri   
ranks  

top spot 
over  

decades

XLRi Ranked 2nd  
in 2013 by  
Business World

XLRi Ranked 3Rd in 
2013 by Outlook 

XLRi Ranked 3Rd  
in 2013 by  
Business Today

XLRi Ranked 3Rd in 
2013 by India Today 

XLRi Ranked 3Rd in 
2013 by The Week

Ranking - 2013
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inclusive 
Finance 

For  
excluded 

poor

If fradulent microfinance 
companies are the market’s problem 
child then financial inclusion of poor 
could be the much needed solution of 

the hour. 
Making this neglected concern the cen-

ter of discussion at the International Work-
shop on Inclusive Finance XLRI attempts 
to generate rich ideas for the poor.

The three-day workshop brought 
together academics, practitioners, micro-fi-
nance institutions and NGOs to brainstorm 
on Making Finance and Insurance Markets 
Work for the Poor. The focus of the meet 
was to find ways to make finance reach the 
poorest of the poor and prevent fraud chit 
funds from milking the needy.

At the inaugural session, Chairperson 
of National Commission on Farmers YC 
Nanda said, “Reaching financial services to 
all the sectors, particularly agriculture and 
rural areas, has been a major concern for 
the policy makers for long.”

“The development of an elaborate 
co-operative banking system — with over 
a hundred thousand primary coopera-
tive societies at the village level — social 
control and later, nationalisation of banks, 
establishment of nearly 300  regional 
rural banks, tremendous expansion in the 
number of rural branches, setting priority 
sector targets with sub-targets for agricul-
ture credit, direct agriculture credit, loans 
to weaker sections were all part of state-led 
approach with focus on  access to credit,” 
he pointed out.

Nanda added, “Results have been mixed. 
There is still a strong possibility that the 
financial system may reach a level of inclu-
sion in none too distant future which would 
be adequate for the immediate purpose of 
introducing DBT (Direct Benefit Transfer) 
in the country.” 

XLRI director Fr E Abraham S.J. said, 
“Access to finance should be universal; 
in today’s modernised economy, this has 

Knowledge worKs

The focus of The meeT 
was To find ways To 
make finance reach  

The needy and prevenT 
fraud chiT funds from 

milking Them

chairperson of national commission on farmers yc nanda lights the inaugural lamp  
while director, Xlri, fr e abraham s.J. (centre) and prof hk pradhan look on
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almost become a part of the basic human 
needs. Poor should have access to finance, 
like food, education and other essentials of 
life. Our achievements in the domain of fi-
nance would not suffice when vast majority 
of population have no bank accounts.”

The day’s events concluded with a pre-
sentation on Role of Credit Information in 
Microfinance by Vice-President and Head-
Business Development, High Mark Credit 
Information Services Pvt. Ltd, K Sridhar. 

Dr HK Pradhan, Professor of Finance 
and Economics and Coordinator of Fi-
nancial Market Centre, XLRI, said, “In a 
country of huge diversity in socio econom-
ic conditions, no single institution would 
be able to deliver. We have cooperatives, 
banks, RRBS, MFIs, now we are consider-
ing post offices, and even reviving the ear-
lier effort of setting up Local Area Banks. 
We have therefore evolved a multi-agency 
approach to financial service delivery to the 
poor. We need to provide long-term savings 
products, so that India’s poor can gradu-
ally accumulate their savings for long-term 
asset accumulation towards retirement sav-
ings; escape the poverty of the elderly.”

InnovatIon4Impact

Six innovators, one motive — linking 
finance to livelihoods. 

XLRI felicitates their endeavour, of  
making a difference, through its national-
level competition Innovation4Impact. 

The six winners of the competition 
were: SBI Life, Janalakshmi Financial Ser-
vices, MicroGraam, CARE India, Equitas 
and Eko India Financial Services. They 
showcased their presentations on field-
based case studies and success stories with 
models of inclusive financial innovations 
at the workshop before a panel of experts 
including Nanda, Vice-Chancellor and  
Dean, FMS, Dr KC Mishra, Chief Execu-
tive Officer, Micro-Credit Ratings Interna-
tional Ltd, Dr J Singh, Professor of Organ-
isational Behaviour, XLRI, Dr Madhukar 
Shukla and Prof. Pradhan among others.

Felicitating the winners, Fr Abraham 
said, “Finance acts as the key lever in the 
development process, by expanding the 
productive capacity and human potential 
of a nation. We believe that building an 
inclusive financial sector remains a key 
task of policy, which has strong potential to 

expand business and employment  
opportunities for the poor. Our work 
takes an integrated approach to improving 
financial access, with supporting environ-
ment and infrastructure, so that poor can 
undertake risk and seize economic oppor-
tunities.”

day 2 of Workshop
 The second day of the workshop held 
special plenary sessions on Role of MFIs 
in Financial Inclusion: Challenges under 
the Current Regulatory Regime with CEO, 
Indian Institute of Banking and Finance, 
Mumbai,  Dr R Bhaskaran, as the modera-
tor and visiting faculty. 

The panelists were Centre for  
Public Policy, Indian Institute of Manage-
ment Bangalore, Dr MS Sriram, Chief 
Executive Officer, Micro-Credits Ratings 
International Ltd, Dr Alok Misra, Director 
and Head, Rural and Development Bank-
ing, Rabo India Finance, Arindom Dutta, 
General Manager, SIDBI, New Delhi, 
Prakash Kumar and Secretary, Institute of 
Company Secretaries of India, New Delhi,  

MS Sahoo. 
Another session was on Micro Insur-

ance-Innovations in Products and Distri-
bution with Director of Indian Institute 
for Production Management, Kansbahal, 
Orissa, Dr Niranjan Nayak, as the modera-
tor and  Head (rural and co-operatives), 

IFFCO-TOKIO 
General Insur-
ance Company K 
Gopinath, National 
Manager - Busi-
ness Procurement 
and Micro Insur-
ance, Bajaj Allianz 
Life Insurance Co. 
Ltd, Neeraj Ma-
heshwari, Project 
Director, Insure 
Lives and Liveli-
hoods, CARE 
India, Chennai, 
R Devaprakash, 
CEO and Direc-
tor, Weather Risk 
Management Ser-
vices Ltd, Kanpur, 

Anuj Kumbhat among 
the panelists.

At the workshop, presentations were 
made by Senior Financial Sector Specialist, 
Asian Development Bank, Manila, Arup 
spoke on Road Less Traveled: The Power 
of Micro Insurance. While Commissioner, 
Insurance Division, Securities and Ex-
change Commission, Pakistan, Asif  
Arif shared his views on Regulatory 
Framework of Microinsurance in Pakistan– 
A Consumer Protection Perspective.  
An insightful speech on Micro Pension 
came from Director, Invest India Micro 
Pension Services, Noida, Gautam  
Bhardwaj.

  Summing up the two-day event Prof 
Pradhan said, “We do recognise that mere 
access to finance, in the absence of other 
business development services and capacity 
building, including community engage-
ment, would not translate into sustainable 
impact on the livelihood. Highlighting 
the role of development finance and their 
providers are considered important, in ap-
preciating the broader policy framework 
supporting financial inclusion initiatives of 
the country.”

 Please write to us at magis@xlri.ac.in

The six winners of innovation4impact

XLRI felicitates the  
efforts of 6 innovators 
who have tried to  
make a difference  
in the life of poor
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mission education

| Knowledge worKs | | rte seminar |

XLRI, whIch has 
always been in the 
forefront of socially 
relevant activities, 

joined hands with the Rotary 
Club of Jamshedpur and Jusco 
Education Mission Foundation 
to address issues concerning 
RTE. 

As the first step in this direc-
tion Fr Arrupe Centre for Ecol-
ogy and Sustainability of XLRI 
hosted the Educating India: 
Every Child in School work-
shop on December 6. Managing 
Trustee of JEM Foundation 
Ruchi Narendran in her keynote 
address expressed hope that 
the initiative would result in 
taking the education agenda 

forward in Jharkhand where lit-
eracy percentage was below per 
national average. Other main 
speakers at the workshop were 
Trustee of Tarapore School 
Bailey Bodhanwala, his DBMS 
School counterpart B Chan-
drasekhar, initiative director 
of Mount Litera Zee Schools 
Lalita Sareen and chairperson 

of DBMS board of trustees  
B Neelankanthan.

Literacy rate of East Sing-
hbhum at 67 percent, which is 
almost the same as the state’s 
average, was a common con-
cern among the speakers. The 
facts are unsatisfactory because 
the industrial district is home 
to some of the finest schools of 
the state. 

Chairperson of XLRI alumni 
association and senior faculty 
member Sharad Sarin — the 
key person behind the initiative 
— informed that principals of 
120-odd private and state-run 
schools pledged to eradicate il-
literacy from the city by 2015.

According to the action plan, 
schools will prepare a list, in-
dicating the number of children 
who have never been to school 
or dropped out.

“The action plan will be 
executed in phases. In the first 
phase, the schools will identify 
children, residing within 2km 
of the cradle, who are not ben-
efiting from the Right to Educa-
tion Act. Once they table the 
data, we will host mini work-
shops to stress the importance 
of education,” said Sarin.

The workshops are to be fol-
lowed by counseling sessions 
with parents of needy children, 
where they will be urged to 
send their wards to schools.

Managing Trustee of JeM foundation ruchi Narendran with schoolchildren at the event
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The orgaNiSerS 
of educaTiNg  
iNdia: every 
child iN School 
workShoP 
Pledge To Make 
a geNeraTioN 
learN  
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NathaN gives a   
LeaD for LeaDers

| food for thought|

As strong believers of expe-
riential learning, the students of 
PgDM (gM), host the Leadership 

series, a platform for students to interact 
with industry stalwarts. this event attained 
a stardom status in November, thanks to 
the enchanting presence of talent Director, 
Deloitte Consulting, sv Nathan. 

Drawing from his diverse experience 
of over 30 years, Nathan, who is also an 
alumnus of XLri, shared valuable insights 
about leadership. according to him, a 
leader must hear the unsaid, see the unseen 
and act the withheld. Coining a very apt 
acronym for LeaD (Learn, envision, 
appreciate, Deliver), Nathan rolled out 
anecdotes to emphasise the value of these 

four attributes.
through his engaging and witty speech, 

Nathan persuaded the students of PgDM 
(gM) to constantly check if they were 
progressing in the right direction. he said 
that it did not matter where one starts but 
it certainly mattered where one ends in his/
her career.  emphasising the importance of 

self-awareness, Nathan pointed out that a 
successful leader introspects to know his/
her real self. 

sharing his work experience with 
outstanding leaders including the likes of 
Mukesh ambani, Nathan brought to fore-
front the importance of passion.  Quoting 
american author and activist hellen Keller 
‘i lost my sight not my vision’ Nathan 
noted that successful leaders have always 
envisioned their goals and strived towards 
them. Nathan also mentioned that business 
is not done by faceless people but it is done 
between persons. he mentioned that great 
leaders understand their people and encour-
aged the students to hold similar ideals.

Please write to us at magis@xlri.ac.in

According to him,  
a leader must hear  
the unsaid, see  
the unseen and  
act the withheld 

IN HIS eNGaGING SPeeCH, tHe taleNt DIreCtor oF DeloItte CoNSultING, 
brouGHt to ForeFroNt tHe ImPortaNCe oF PaSSIoN
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Campus Capers

Act of 
Giving

To express solidarity with 
the marginalised sections of the 
society, SIGMA, organises its 
annual event Joy of Giving Week 

in Jamshedpur. The fest engages XLRI 
students in a wide range of activities. 

A Gift of Time for the residents of 
Nirmal Hryudaya (an orphanage and old-
age home in Jamshedpur) was an honest 
reminder of care. The students visit the  
old-age home during the fest every year. 
For the recreation of children and the  
elderly, students organised interactive 
games and played some foot taping  
tracks. 

As the festival is all about giving joy, 
SIGMA especially reserves a day to felici-
tate the 100 odd workers of the institute 
by serving them lunch and breakfast. The 

Among the social and cultural events 
that constitute the week-long festival, 
Beneficiary-Benefactor programme was 
orchestrated for the upliftment of tribal 
children. The student body volunteered to 
raise fund for the education of children in 
order to prevent dropouts due to lack of 
funds. This programme includes provision 
of tuition and hostel fees of the beneficia-
ries. The benefactors of the programme 
include students and alumni of XLRI. 
Beneficiary-Benefactor was a huge success 
this year as it generated funds amounting to 
Rs 2,20,000.

Extracurricular activity plays an impor-
tant role in the learning process of school-
children. Keeping this in mind CII-Yi 
(Confederation of Indian Industry young 
Indian) members organised Kshitij for chil-

students also organise a football match for 
workers on Serving Those Who Serve  
US day. 

The Dramatics and Cultural Association 
of XLRI performed street plays around  
the city during the week to promote the 
initiative.

Capacity Building Program for members 
of self-help groups, now in its fourth year, 
was arranged in association with NGO, 
Kalamandir. With a view to empower 
women to manage their own affairs they 
were trained to assume the role of leaders, 
taught about the rights and duties of mem-
bers, basic accounting skills and initiation 
to savings and health insurance, loans and 
the computation of interest rate. The group 
of women was also taught marketing and 
business methods.

The sTudenT socieTies aT XLri  
once again come 

 TogeTher To give back To The  
socieTy Through iTs  

annuaL fesTivaL of phiLanThropy. 
The acTs of giving consTiTuTed 

some oLd and new acTiviTies  
performed wiTh much enThusiasm 

and fervour. 
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dren from tier-II and tier-III schools in and 
around Jamshedpur. The event, a part  
of the Joy of Giving Week, aims at dis-
covering the hidden potential of those 
less privileged students whose talents lie 
dormant due to lack of opportunities and 
encouragement. The event saw over 400 
students from 20 schools showcasing their 
talents in dance, quiz and painting competi-
tions. 

Blood Donation Camp was conducted in 
association with the Red Cross Society of 
Jamshedpur. Shadow a CEO was organised 
in partnership with ISB Hyderabad and the 
IIMs (Ahmedabad, Bangalore and Calcut-
ta). The winning amount of the contest had 
to be donated to a charity/NGO selected by 
the CEO. 

 Please write to us at magis@xlri.ac.in

students  sign up for a week  
of serving the marginalised and  
sharing with the less fortunate.  
The pictures track their activities  
during the  event

            Day fest
Past Perfect 
The Joy of giving week was launched in 2009 
as a nation-wide festival of philanthropy, 
and since then XLri has been anchoring it 
for Jamshedpur as Jamshedpur Joy fest. 
The aim of the fest is to engage at least two 
crore Indians in different acts of giving — 
money, time, resources and skills-spanning 
the corporate, ngo and government sectors, 
schools, colleges and the general public. 

the act out 
• gift of Time
• kshitij
• Beneficiary-Benefactor
• shadow a ceo
• silent auction
• vastra daan 
• ann sammaan
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Next geN Leaders  
fight it out at  
eNsembLe 2013 

| Campus Capers |

The 13th edition of the highly-regarded 
business meet saw 1,500 teams participate 
from top B-schools. Tata Administrative 
Services Next Gen Leader, the big-ticket 
event this year, had competitions designed 
to identify individuals with potential to 
become effective leaders.

A splendid display of creativ-
ity matched with competitive 
spirit marked the extravaganza 
that Ensemble is. 

The highly-regarded annual business 
meet of XLRI, Jamshedpur, is the melting 

pot of industry leaders, prominent thinkers 
and the academia. The three-day event was 
inaugurated by president of Tata Steel’s 
TQM and Steel Business, Anand Sen, on 
November 15. Injecting enthusiasm into 
the festival was the theme Ideate Radically, 
Grow Sustainably. The big ticket event this 
year was Tata Administrative Services  
Next Gen Leader with prize money of  
Rs 1 lakh. The competition was designed to 
test the mental strength and character  
of the participants so as to identify indi-
viduals with potential to become effective 
leaders. 

Around 1,500 teams from top B-schools 
such as IIM-A, IIM-L, IIM-B, IIM-I, 
SPJAIN, IMT, MDI, XIMB and IIM-S 
participated in the event. Ensemble creat-
ing new benchmarks designed innovative 
formats including online quizzes, case stud-
ies, simulations as well as implementation 
of strategies in real-life market situations. 
Along with management competitions, the 
event also provided a platform for interac-
tion between students and business leaders 
through the Idea Summit.  The event fosters 
discussions on important business issues. 

The pre-placement interviews organ-
ised for the first time added flavour to the 
Ensemble energy. On an experimental 
basis, three big corporate houses — Tata 
Administrative Services, Airtel and Aditya 
Birla Group — partnered with the organis-
ers to conduct PPI of the students who were 
the overall winners of various mind sports 
at the festival. The team from host XLRI 
bagged the PPI, along with SIBM Pune, 
after winning Strike or Yield, which is the 
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flagship industrial relationship event. 
Ensemble 2013 was also partnered by 

prominent corporate names like State Bank 
of India, Accenture, Aircel and Cognizant 
among others.

National Women Leadership Summit 
was organised by Entrepreneurship Cell (E-
Cell) of XLRI in association with Google 
on the first day of the festival. The sum-
mit, addressed by a host of leading women 
entrepreneurs, aimed at creating awareness 
on women empowerment through entrepre-
neurship and leadership development.

Super 30 founder Anand Kumar also 
addressed students as part of the ongoing 
festival. Kumar is known for providing op-
portunity to 30 students selected from eco-
nomically deprived sections of the society 
to qualify in IITs. In 12 years he has sent 
281 students to the premier engineering 
institute. The three-day extravaganza was 
concluded with a musical show by popular 
singer Papon. 

ensemble And more …

Prometheus and banker’s  
dilemma
Prometheus, flagship activity of Finax (Fi-
nance Association at XLRI) at Ensemble, 
was a two-round event with an online quiz 
for eliminations and a case study challenge 
for the finals. Banker’s Dilemma tested 
students in simulated economic scenarios 
involving financial problems which they 
had to analyse and give solutions to.

robo Wars
Socrates (Society for the Rapid Assimila-
tion of Technology and Systems) launched 
Robo Wars, a robot football competition, in 
association with NIT, Jamshedpur. While 
the objective was to simply score more than 
the opposition, each match turned into an 
intense affair, with teams jostling for posi-
tion, determined to prevent their opponents 
from scoring. 

Xl arena
As part of Ensemble 2013, Sportscom or-
ganised XL Arena, a unique event wherein 
participants were tested on their knowledge 
of different sports. The first round was the 
auction of players. Participants were given 
a pool of various sports persons from dif-
ferent fields and were asked to place their 

bids. The teams were ranked according to 
the pre-decided points given to specific 
players. This round required the par-
ticipants to have knowledge of players in 
specific five year span of their careers.

War of Wits and enthrone
The HR committee on campus, SAP-
PHIRE, hosted two events — War of Wits 
in association with Accenture and  
Enthrone. 

While the first round of War of Wits 
tested the general HR and OB knowledge 
of the participants, the second round tested 
their analytical and problem-solving skills 
through a complex business case round. 

A total of 383 teams from 103 campuses 
including MDI, SCMHRD, TISS, XIMB, 
SIBM, IMI and others registered for the 
event. Of the final submissions, nine best 
entries were shortlisted and invited for the 
on-campus round to present their solutions 
to the given case in front of the Accenture 
judging panel.

Another SAPPHIRE event which gener-
ated much excitement among the Ensemble 
crowd was Enthrone. The first round of 
Enthrone tested the ability of students to 
come up with concise answers to diverse 

HR problems. 
Around 26 teams registered for the event 

of which seven made to the second round 
of the competition. Selecting perfect venue 
for promotion of one’s brand and recruit-
ing students within limited resources were 
some of the situations from which the 
participants had to find their way out. 

Genesis national entrePreneur 
hunt
E-Cell conducted its second flagship 
event Genesis National Entrepreneur Hunt 
attracting business plans from B-school 
students, other educational institutes, 
popular forums and from public at large. 
The competition encouraged people with an 
entrepreneurial spirit to stand out from the 
rest and make a unique mark on the society. 

Three teams were given prizes and seed 
funding of upto Rs 1 lakh to convert their 
business plans into functional entrepreneur-
ial ventures.

The competition was a runaway success 
with 71 entries competing for the final pre-
sentation.  The teams were guided by the 
Mentor Board of the Entrepreneurial -Cell 
and developed two business plans to vie for 
the top position. 

 
helios & CasCade
As part of Ensemble, AXIOM (Associa-
tion at XLRI for Industrial and Operations 
Management) conducted its flagship event 
Helios and domain event Cascade.

Helios was a simulation game where the 
teams were expected to do the production 
and capacity planning for a product. 

Cascade involved three stages, each de-
vised to test  theoretical knowledge of the 
contestants in the field of operations and 
supply chain. Both the events had online 
prelims.

liVeline 
Liveline by AXIOM floated two live 
projects through which 10 students were 
shortlisted by the companies. They were 
assigned challenges to work on by Salt & 
Soap Retail Ltd and Gyatk RVCR  Ap-
paratus Ltd. Salt & Soap is an online retail 
chain based out of Kolkata, while Gyatk is 
a company that has been making strides in 
the automotive industry with its variable 
compression ratio technique. 

 Please write to us at magis@xlri.ac.in

Day Fest:
in brief 

• Participating b-schools – 30
• teams – 1,500

• Corporate partners – 28 organisations
• no of events — 40

• Partnering committees — 21
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UTSAV ROLLS OUT 
CULTURAL EVENTS

| CAMPUS CAPERS | | XL UTSAV'13 |

THIS YEAR’S Utsav celebrations 
kicked off with the excitement of 
some brilliant catch outs, unpre-
dictable goals and clever check-

mates among other nail-biting match points 
that unite audience with the players.  

Futsal, an all-boys football tournament, 
saw huge participation from current batches 
and some alumni.  The XLRI football team 
was divided into groups of two, preventing 
them from making their own team. This 
tournament saw many exciting matches and 
some unfortunate injuries, but all partici-
pants emerged with more excitement and 
zeal.  

While, Prof. Tata Raghuram emerged 
as the winner in the badminton singles cate-
gory, the student’s chess team gave a tough 
time to Prof. Indrajit Mukherjee and Prof. 
Sengupta clinching a 3-1 win. Adding the 
much needed thrill to the game of cricket 
was a very competitive team of professors 

Bollywood songs. The event was 
concluded with the fi nal year students’ 
bhasad dance, known to be XL legacy. 
XL-Utsav’2013 thus turned out to be an 
amalgamation of varied cultures and 
traditions.

Utsav is the oldest cultural festival of 
XLRI organised by AcadCom (Academic 
Committee) members. Most of the activi-
ties carried out by the committee involve 
interaction with professors regarding 
deadlines, raising concern of students to the 
administration and coordinating with the 
entire student community for organising 
activities. 

In December, AcadCom organised a case 
study competition Lakshyabhed. In the fi rst 
phase of the event, a strategy oriented case 
was provided to the HRM, BM and GMP 
students. The event saw participation from 
over 100 students.  

Please write to us at magis@xlri.ac.in

that defeated the student’s team by 
26 runs.

If the matches were about ear-splitting 
liveliness then the cultural events and 
regional committee food stalls were a 
delightful treat at the fest. The cultural 
events saw participation from students and 
children of faculty members. An impres-
sive Bharatnatyam and Odissi performance 
was followed by foot tapping beats of 
Tango and Hip Hop. The foreign exchange 
students, visiting XLRI for the term, caught 
everyone’s attention by performing on 

It is the oldest 
cultural festival 
of XLRI organised 
by the members of 
Academic Committee

Prof. Munish Thakur (Center) celebrates the wicket with his team members; while XLRI students perform during the fest Prof. Munish Thakur (Center) celebrates the wicket with his team members; while XLRI students perform during the fest 

CULTURAL EVENTSCULTURAL EVENTS
UTSAV ROLLS OUT 



| work shops |

With a firm belief in our motto – 
for the greater good – SAPPHIRE 

organised Human Resource Foundation 
Programme facilitated by Hindustan Unile-
ver Limited. The three-day workshop saw 
experts in the field from HUL come down 
to campus to share a practitioner’s insight 
into some of the most pertinent topics from 
an organisational point of view. 

Breaking the proverbial shackles, the 
first session dealt with abandoning the silos 
into which the field of HR has long been 
in. The session on HR Business Partnering 
was conducted by General Manager HR – 
Marketing, HUL, Amrita Padda.  Padda, 
who is also an XLRI alumnus, used out of 
the box case studies to generate interest and 
to make the session interactive. 

He said the most important aspect 
of handling work force is to handle the 
compensation system well, as it lays the 

tHE EnTREPREnEURIAL 
Cell organised an exclu-

sive start-up workshop aimed 
at enabling participants with 
an entrepreneurial spirit or 
innovative ideas to learn about 

foundation for all other initiatives to be 
received. 

Head – Rewards (South Asia) for HUL 
Aakriti Chandra was the speaker for the 
second session on rewards. Students were 
exposed to HUL’s benchmarking and 
rewards system as it became evident what 
made the company a top ranker among the 
most preferred employers in the country. 
Chandra answered student queries and clar-
ified the standpoint of the experts regarding 
employee compensation both in the present 
and expected future context. 

The concluding session by General Man-
ager HR, Enterprise Support, HUL, Ganesh 
Subramanian delved into the burning topic 
of change management. Subramanian 
(XLRI 1998 batch) expressed his views 
on managing change through interesting 
anecdotes. 

Please write to us at magis@xlri.ac.in

the various aspects of creating a 
successful business. 

First Elevate and Escalate 
Workshop 2013 was oriented 
at giving a holistic view of the 
problems one is bound to face 

while starting up a business and 
the ways to overcome them. 
The contents of the workshop 
covered various aspects of 
business like start-up funding 
and other finance related issues, 
how to market the services/
products in the initial stages of 
the business, the legal and IP-

related issues, and above all the 
motivational aspects. 

The workshop constituted 
three sessions conducted by the 
esteemed professors of XLRI. 
It was an enriching opportunity 
for the participants to gain prac-
tical insights into business from 
seasoned faculty.

tHE jUnIoR team of  
SAPPHIRE (Students As-

sociation for the Promotion of 
Personnel Management, Human 
Resources and Industrial Rela-
tions at XLRI) organised Body 
Shop, a two-part event that tested 
both the participants’ knowledge 
and their ability to think under 
pressure and make quick deci-
sions (not to mention the skill to 
strike a good bargain). The first 
part of the event was an HR quiz 
that tested both theoretical and 
didactic concepts and also knowl-
edge of the prevailing conditions 
in the field of Human Resource. 

The second part of Body Shop 
was a simulation where all the 
teams represented consultants 
and HR managers from differ-
ent multi-national companies 
and were given a fixed starting 
amount and an equal number of 
employees of varying nationali-
ties and values to start off with. 
The objective was to maximise 
your company’s employee value 
by trading employees with other 
companies in the market. The 
values of the employees were 
constantly changing based on de-
mand and supply and the figures 
were visible to all the teams. And 
just to make the game more inter-
esting and complex, extra points 
were given to companies with a 
diverse work force. 

The event was a big hit with 
students, with every team trying 
to snag the best deal for them-
selves and trying to buy big. 

HUL experts on campus 

Learning from the best

Body shop 

Participants attend a session during the Human Resource Foundation Programme 
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GNOSIS 2013
| CAMPUS CAPERS | | CRISIS COVER |

THE FOURTH edition of XLRI’s 
annual fi nance conclave, GNOSIS 
2013, in Mumbai played host to 

some of the biggest names in corporate 
India. 

Finax (Finance Association at XLRI) 
in collaboration with Mumbai Alumni As-
sociation of XLRI and ICICI Prudential, 
organised the conclave focusing on the 
Role of Financial Services in Mitigating the 
Crisis. The conclave addressed the prob-
lems of fi nancial meltdown and currency 
depreciation. The panelists discussed the 
outlook for the future of the fi nancial sector 
and the economy as a whole.

The discussion was led by some of the 
stalwarts in the fi eld of fi nance like Execu-
tive Director of Sebi Murlidhar Rao, CEO 
of Goldman Sachs Services Bunty Bohra, 
Managing Partner of Arpwood Capital 
Rajeev Gupta among others. Each of these 
consummate professionals shared their 
ideas and opinions, formulated through 
their luminous careers, with professionals 
from the industry, media, student communi-
ty and public at large. The current problems 

Rajiv Ranjan. 
The conference witnessed an enthusi-

astic participation from audience during a 
panel discussion on fi nancial inclusion, mi-
cro fi nance and the role of banking chaired 
by eminent panelists including CEO of 
Grameen Capital India Royston Braganza, 
Head of Ratnakar Bank Aseem Gandhi, 
Director of Citibank Narayan Swamy, 
Director of Standard Chartered Inderjit 
Camotra, former executive director of RBI 
VK Sharma. The discussion was moderated 
by former COO of Society General Sandra 
Martyres. The former executive director of 
Sebi shared his thoughts and perspective 
on regulations in the Indian economy and 
how they can play a vital role in mitigating 
the ongoing crisis. The conclave concluded 
with an exciting stock pitch competition 
which saw participation from B-schools 
pan India. The fi nalist teams pitched their 
ideas which were judged by Head of Eq-
uity, SBI, MF, Mumbai, R Srinivasan and 
Founder of Beyond Quant Equity Research 
Nitiin A Khandkar.

Please write to us at magis@xlri.ac.in

of the economy have led people to pin the 
blame on many different parties, each being 
an important stakeholder. The fi nancial sec-
tor, being one of them, needs to prove its 
relevance and importance as a major force 
in our economic arsenal. 

The conference commenced with an 
introduction to the importance of invest-
ments led by Bohra. The session focused 

on encouraging foreign investor confi dence 
in the Indian economy and the role played 
by venture capitalists and private equity 
fi rms. It was followed by a thought provok-
ing insight on Indian banking by CEO of 
Reliance Asset Reconstruction Company 

The conclave 
addressed problems 
of fi nancial meltdown 
and currency 
depreciation

Head of Ratnakar Bank Aseem Gandhi, CEO of Grameen Capital India 
Royston Braganza and former executive director of RBI VK Sharma at the 
panel ; (Right) Finax members at the conclave in Mumbai 



| TUSSLE OVER |

IF BONDING for cricket is anything to 
go by then a huge gathering of students 
for a 2 am match is not an unimagina-

ble possibility. The event CricBlitz, like all 
its previous editions, was a big hit this year 
as well. Students of all batches and courses, 
including the fi rst and second year GMP 
students, gathered to cheer the 32 teams 
battling against each other. 

Each team included six players with 
one compulsory female player. To make 
the game more interesting the international 
rules of cricket were tweaked a little. For 
each wicket fi ve runs were deduced from 

With a global reach and 
massive prize money 

at stake, Legalize 4.0 Inter-
national has come to be one 
of the most hotly awaited 
and fi ercely competed events 
on the B-school calendar. 

This is a surrogate marketing 
event wherein teams have to 
market a product or a social 
cause masked under a dif-
ferent product by means of a 
90 second ad. This year, the 
participants brought a fresh 

view of surrogate marketing, 
using humour and serious-
ness in equal measure to sell 
both ideas and products. Team 
Hashbrownies from Mudra 
Institute of Communications 
(MICA), Ahmedabad, won the 

prize this year, with one of the 
most refreshing surrogate ads 
in recent memory. 

The event was organised 
by Marketing Association of 
XLRI (MAXI) in association 
with McCann Erickson. 

the batting side. Another change to the rule 
was when a female player was bowling or 
batting the opponent male player batting or 
bowling had to do so with his wrong hand. 
Adding spice to the game, the change made 
some female players the maximum wicket 
takers as well as run scorers. 

Awards were given for best sledging, 
best team name as well as best dressed 
teams. Teams used all their creativity to 
win prizes in these categories. If some team 
members were decked in Indian attire then 
the other was dressed in suite thus bringing 
fl avour to the pitch and to the game. 

What Would Harvey 
Do is an attempt 

to engage students from 
all institutes and disci-
plines in a conventional 
debate, with a difference. 

The Finance Associa-
tion at XLRI, which con-
ducts the event, fl oats the 
motion on Facebook and 
then the debate continues 
in the form of comments 
on the Finax page. This 
initiative of Finax was 
aimed at taking confl icts 
and arguments out of 
the topics, linking them 
to specifi c facets of 
contemporary life and 
business, and generating 
food for thought: win-
ning arguments, compel-
ling infl uences and new 
perspectives.

All pitch for CricBlitz

LEGALIZE INTERNATIONAL

War of 
words 

The winning team of Cricblitz 2013
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An Insight into  
India’s growth story

| crux of matter |

The ThIrd annual consulting 
conference, conceptualised by Con-
sulting and Research Undertaking 

at XLRI (CRUX), was based on the theme 
Roadmap for Sustaining India’s Growth 
Story. The conference hosted in Mumbai 
brought together eminent speakers like MD 
and CEO of Mindtree and Chairperson of 
NASSCOM Krishna Kumar Natarajan and 
CEO of DBS Bank Sanjiv Bhasin.

The NASSCOM Chief talked from an 
entrepreneur’s point of view and raised the 
question as to whether India is a case of ‘an 
un-kept promise’. He went on to talk about 
social entrepreneurship and emphasised 
the need for ‘social enterprises coupled 
with dispersed growth’. He insisted that 
India has a unique potential in the sector 
of higher education as the propensity to 
spend on education is high while the cost 

growth rate had become a norm rather than 
an exception. India under two decades has 
transformed itself into the third largest 
economy (by Purchasing Power Parity). 
Today, however, the forecasted growth 
outlook is bleak. The rupee has tumbled 
over 13 percent in the past three months. 
Inflation, at 10 percent, is higher than in 
any other comparable economy by size. 

In the midst of speculations about the 
possible causes of the economic plunge, 
Insight 2013 has attempted to provide a 
national platform to discuss strategies to 
tackle the multitude of challenges facing 
the economy.

  The conference also marked the launch 
of XLRI’s annual consulting magazine, Vi-
sionarios 1.0. The magazine was unveiled 
by Natarajan and Bhasin, along with Prof 
Munish Thakur, Chairperson  of  Strate-
gic Management Area at XLRI. Through 
this magazine, the Consulting Committee 
at XLRI hopes to fill the void that they 
believe currently exists between classroom 
study and ground realities; and continue 
to keep coming up with important and 
relevant topics each year.

Initiatives like Insight and Visionarios 
1.0 is an endeavour on the part of CRUX 
and XLRI to create a platform for enthusi-
asts to pour in their ideas on raging debate 
that engulfs the nation. 

Other eminent speakers at the confer-
ence included MD and Head Private Wealth 
Management, Deutsche Bank Ajay Bagga, 
Senior Director and Head, Rabobank, 
Asitava Sen, India Head for Supply Chain, 
Future Group, Supratim Ganguly, CEO, 
Uniquest Infrastructure Athar Shahab,  
CEO, Banking Division, AGS Technolo-
gies, Amitabh Jaipuria, CEO and Promoter-
Director, Everest Flavours Limited, Anand 
Ladsariya, Partner, KPMG, Santosh 
Kamath, Practice Leader, Hay Group, 
Mohinish Sinha and Solutions Director, 
Dunnhumby, Ashish Mehta.

 The speeches were followed by panel 
discussions on Role of Financial Interme-
diaries in Sustaining India's growth and 
Avenues for Meeting Capital Requirement 
of Businesses. The discussions were mod-
erated by Prof Thakur.

 The conference also hosted the finals of 
Drishtikon, XLRI’s annual national paper 
presentation competition.

Please write to us at magis@xlri.ac.in

of higher education in India is very low as 
compared to global averages. He focused 
on leveraging technology to drive transpar-
ency and productivity, and driving a robust 
and sustainable cadre of social enterprises.

Bhasin highlighted the prevailing trends 
in Indian financial sector and the role of 
regulatory authorities in mitigating the 
troughs in the growth trajectory. He fo-
cused on the changing requirements of the 
banking sector for it to perform according 
to the expectations of the economy. He 
alluded to the immense growth potential 
of the sector in the country, insisting that 
‘the demands for financial inclusion will 
drive the growth of banking and finance 
industry’.

 Celebrated as an economic miracle, 
India, over the past decade, was the cyno-
sure among all growth stories. Nine percent 

Speakers at the event unveil Visionarios 1.0

INSIGHT 2013 waS a coNflueNce of INTrIGuING IdeaS expreSSed by 
emINeNT leaderS aNd academIcIaNS oN key ISSueS perTaINING To THe 
SuSTeNaNce of INdIa’S GrowTH STory

| campus capers |



| Gmp series |

EffEctivE communication and 
efficient leadership are the mantra of suc-
cess in the corporate world today. To fill 
this gap the PGDM (GM) students have 
initiated a Toastmaster Club to encourage 
exchange of ideas and boost manage-
rial leadership skills. The club provides a 
platform for honing public speaking skills 

The XLRI PGDM (GM) students 
have formed Conjuxt, a man-

agement consulting club, to provide 
learning, exposure, and interaction with 
consulting fraternity. It equips students 
with knowledge and necessary tools 

for a successful career in management 
consulting and strategic management.  
Consulting firms have a very specific 
way of approaching problems and  
Conjuxt helps students to adapt that 
way of thinking.

necessary for an aspiring leader in a com-
petitive business environment. Leadership 
cannot be learned in a day. It takes practice. 
In Toastmasters Club members build lead-
ership skills by organising and conducting 
meetings.  Just as the club members learn 
to speak simply by speaking, they learn 
leadership by leading.

 Priyadarshi Bhaskar, Shrabani 
Bera and Dr Sameer Iyer (Team 
XL-Xpress) were declared winners 
of Renovation of an NGO event 
at Chanakya's Dilemma (ISM 
Dhanbad)

 Atul Gupta and Anshul Bansal 
(Team Xlerators) secured first  
place in the  finance case study 
competition at Lakshya (NITIE)

 Debasish Mishra, Vikram Bhatt, 
Binay Behera and Anshul Bansal 
(Team Sunshine) declared winners 
of B-Plan competition at  
Launchpad (XIMB)

 Sahil Agrawal, Madhur Arora, 
Bupendra Singh (Team Nisagra) 
secured first place in a managerial 
event at Ignito (XLRI)

 Sampad Biswas and Bipradas 
Bandyopadhyay (Team Rainbow) 
won podium finishes in Samad-
haan (IMI-Delhi), Vista-Bzzwings 
(IIM-Bangalore), Leaders Chal-
lenge (IIT Kharagpur) and Swade-
sh4U (IIM Ahmedabad)

 Swapnil Kakad, Rajesh Ranjan 
and Swastik Mishra (Team Misfits) 
were first runners-up in the 
marketing case study event at 
Backwaters (IIM Kozhikode)

 Priyadarshi Bhaskar was the  
second runners-up in the Best 
CEO of India event at Corporate 
Battle Field (ISM Dhanbad)

 Anantharaman Iyer, Atanu Pal 
and Sambuddha Dasgupta (Team 
Kol-Tactix) were second runners-
up in the Aircel Marketing Case 
study at Ensemble 2013

 Mohibul Haque, Pashmina  
Ahirrao, Sudipt Tewari and  
Pradipta Neogi (Team Super 
Sigma) were the national second 
runner-up in the The Trailblazers 
and were also the Campus  
Winners for XLRI Jamshedpur

Club raises a toast to  
efficient leadership

Consult 
Conjuxt 

Members of the Toastmaster Club 
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TRACK RECORD The journey of Global MBA 
students from Tongji University, Shanghai, to 
XLRI, Jamshedpur, captured in frames



| GLOBAL TOUCH |
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XLRi students take 
play of humour  
and satire to stage

| campus capeRs | | show time |

TheaTre
DRACULA, in keeping with its tradition of 
providing the theatrical quotient to XLRI, 
kick started the year with an English play 
in Valhalla, the annual sports and cultural 
fest.  The cast was selected from college-
wide auditions and bagged the runner’s up 
position. 

As part of the Joy of Giving week, a fes-
tival of philanthropy, DRACULA concep-
tualised a street play on the given theme. 
The script was conceptualised by the 
committee members. The play was staged 
at two locations in Jamshedpur to spread 
awareness about the act of giving and the 
satisfaction it brings.      

Pumping music and groovy moves help put 
a pause to the tedious routine of manage-
ment students. The Zumba sessions have 
been started with an aim to encourage a 
healthy and active lifestyle among students, 
who otherwise are busy with assignments 
and lectures. These sessions promise fitness 
alongwith relaxation.

In the pipeline is a Salsa workshop 
organised by the society. Aditya Upadhya, 
founder and chief instructor at Vive la 
Salsa, has been roped in to show Xlers how 
to shake a leg, Latin style. 

Quiz League
If you walk into a room in the middle of 
the night with a motley bunch animatedly 
trying to string meaning out of words and 
pictures, chances are you have walked into 
one of our Drac quizzes. DRACULA con-
ducts multiple general and topical quizzes 
throughout the year as part of the quizzing 
league. Akin to the high octane F1 season 
points earned in each quiz contribute  
towards identifying the Quizzer of the year. 

 Please write to us at magis@xlri.ac.in

The theatre group also conceptualised 
and performed two plays amidst the hard-
core management events of Ensemble. 
English play, Black Comedy, was a farce 
based on black humour, while Taj Mahal ka 
Tender in hindi was a light-hearted comedy 
taking a dig at the bureaucratic scenario of 
Indian business. 

Shake a Leg
Ditch the workout, join the party! 
Zumba sessions, a fun way to burn those 
extra calories has been started as an initia-
tive of DRACULA. These weekly sessions 
have been successful in dragging some 
of the reluctant souls to the dance floor. 

Members of the student society, DraCuLa, take to stage



| OUTDOORS |

Taking a break from their scheduled lec-
tures and unending assignments, students 
indulge themselves in activities organised 
by XLANC. 

The archery competition for the fi rst 
year students was received with great 
excitement. The teams were required to 
include at least one female member. Prize 
money of Rs 6,000 and Rs 4,000 was given 
to the best marksman and the second-best. 
The whole event was conducted under the 
guidance of professionals and thorough 
safety precautions were taken. 

XLANC’s fl agship event, Quest Adven-
tura, was a timing-based team event. The 
fi rst was a series of obstacles which was 
carefully planned so as to test the endur-
ance and stamina of the participants. There 
were about 10 obstacles including fl ying 
fox, rope net climbing and river crossing. 
The event saw participation from around 20 
teams from colleges like IIM Ranchi and 
XIMB. 

The XLRI team emerged victorious at 
the end of an action-packed day. Every 
event conducted was watched closely by 
experienced professionals and safety of or-
ganisers and students was given paramount 
importance. 

The club conducted its mega event 
Chakravyuh during the institute’s annual 
management festival, Ensemble 2013, with 
100 students competing in a battle of brain 
and brawn to emerge as champions. The 
event was spread over two days compris-
ing two stages. The fi rst stage consisted 
of strategy games such as Mine Field and 
Cross the River. It was a test of team effort 

and team-leading abilities of each member 
aiming to complete all tasks within the 
given time. The top six teams from this 
round went ahead to the next challenge, 
the Amazing Race where each team had to 
fi rst decrypt a set of clues and then interpret 
these to take them to subsequent clues. The 
team which reached the fi nal destination 
and deciphered the clue fi rst was declared 
winner and prizes worth Rs 12,000 were up 
for grabs. 

WALL CLIMBING 
Wall climbing available at TSAF was spon-
sored by XLANC for all XLRI students. 
Wall climbing that requires foresight, 
determination and skill saw 30 enthusi-
asts. TSAF trainers were made available 

to help students master the activity and to 
guarantee their safety. The committee plans 
to organsie more of such events for the 
adventure buffs of XLRI.

DOWN THE HILL
Dalma Hills is a picturesque location in the 
outskirts of Jamshedpur. It is a photogra-
pher’s paradise and also adventure lovers’ 
delight. A group of 55 students — including 
second year, GMP and some exchange 
students — took to the hills with fi ve 
guides. 

Tiring as it was, diffi cult as it may have 
been yet the students returned from the 
day-long trek with lots of fun experiences 
and anecdotes to share. 

Please write to us at magis@xlri.ac.in

In the 
spirit of  
adventure

XLers climb the 
TSAF wall; 
while a student 
tries her hand 
at archery 
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XLANC, ORGANISES EVENTS 
LIKE ARCHERY COMPETITION, 
WALL CLIMBING AND TREKKING 
FOR THE ADVENTURE BUFFS  
OF XLRI

| OUTDOORS |
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Shades of Spicmacay revelry 

| campus capers | | group activity |

Society for the Promotion of 
Indian Classical Music and Culture 

Amongst Youth (Spicmacay) wing at XLRI 
is the most active student committee in 
organising cultural events. 

In its attempt to revive the lost art of sto-
rytelling, Spicmacay, organised Dastangoi 
in September. Two exponents of  
the art, Rana Pratap Sengar and 
Rajesh Kumar, enthralled the audi-
ence at Tata Auditorium during an 
hour-long performance and left them 
wanting for more.

Dandiya Raas was another com-
mittee event that attracted a huge 
crowd of students to shake a leg on 
garbha beats. Raas originated as a 
devotional garbha dance, which was 
performed in goddess Durga’s honour. 
It depicts the staging of a mock-fight 
between Durga and Mahishasura, the 
mighty demon-king. This dance is 

students hooked to these art forms. The in-
house artists instructed the participants in 
the finer details of the art.

The final Spicmacay event for 2013 was 
a mesmerising Rajasthani Folk Night at 
the Tata Auditorium. The Manganiyars are 
Rajasthan’s most famous community who 
are known for their classical folk music. 

Their music has been supported by 
aristocrats for generations. The songs 
are passed on from generation to 
generation as a form of oral history of 
the desert. 

The lyrics sing of the adventures of 
Alexander the Great, about local ma-
harajas and past battles in the region. 
The indigenous musical instruments 
matched with their energetic voice 
drew applause from an audience  
that included both XLRI members 
and outsiders.

Please write to us at magis@xlri.ac.in

also nicknamed as the sword dance and the 
sticks of the dance represent the sword of 
goddess Durga.

The XLRI faculty graced the student 
body on the occasion and inaugurated the 
event, held in October, with a prayer. 

A workshop organised in November on 
quilling, charcoal painting and origami got 

Students learn the folds of Origami at the workshop

Maganiyars perform during rajasthani folk Night



Alumni Aid for students

| JamShedpuR chapteR |

members of the Jamshedpur 
chapter of Xlri Alumni Asso-
ciation step forward to help stu-

dents from weaker sections of the society.
The association will offer financial sup-

port to mBA aspirants who are meritorious 
but poor. they will start offering scholar-
ships from 2014 academic session to four 
deserving students to fund their education 
at Xlri.

national president of Xlri Alumni 
Association rana sinha, md of the tata 
Hitachi Construction machinery Co. ltd, 
informed that the association plans to 
increase its endowment fund of rs 3 crore 
to rs 500 crore. He also expressed the urge 
to chalk out a number of other scholarship 
schemes, but added that it would be pos-

ones. that’s the plan as of now. later, we 
may extend the scholarship to more number 
of students,” said sharad sarin, chairperson 
of the alumni association. the association 
already sponsors the graduation of as many 
as 10 tribal students at Xite, Gamharia.

the Jamshedpur chapter of Xlri Alum-
ni Association has a base of nearly 1,000 
former students from different batches and 
the objective of the meet was to strengthen 
the bonding of the alumni with its Alma 
mater and to espouse socially relevant 
projects in future. 

Amongst the distinguished attendees 
at the meet were tata motors Jamshedpur 
plant head AB lall, who is also the presi-
dent of the Jamshedpur chapter. 

Please write to us at magis@xlri.ac.in

sible only after the endowment amount was 
increased.

“to start with, we will select two stu-
dents for the two courses. the selection cri-
teria have not been decided yet. But it will 
be done very carefully and we want to offer 
the financial support to the most deserving 

The association  
will offer financial  
support to MBA  
aspirants who are 
meritorious but poor

Prof. Shard Sarin (Extreme left)  and Director, XLRI, Fr E Abraham S.J. (Extreme right) with members of the association
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We also produce 
managers…
There are plenty of unconventional ways to define  

success and some of them who do so are often known to carry the XLRI 
badge. The not so regular, the perpetual nonconformists and the benchmark 

setters over the years have found association with this centre of excellence. From 
their reservoir of innovative thinking, sometimes stimulating enough to change the 
rules of the game, our XLRI alumni have carved out a separate identity for them-
selves in the corporate world and beyond. Here are some of our finds, but as you 
will be reading this there will be many of our alumni creating his/her own history 
in their own space.  

Dilip Bam, Xl’ 73, has had 
a tremendous serendipity with 
career and life. Bam, well 
known as bike guru among 
friends, was in news for his 
Roadies X1 audition in Pune. 
His thirst for adventure has 
taken him to Sahara desert on 
a non-geared, small-wheeled 
scooter, Kinetic Honda, in 
1992.  He has travelled from 
Kashmir to Kanyakumari 
thrice on bike. Apart from 
teaching at MBA institutes, 
he has been testing bikes for 
more than 26 years.

ajay Kaul, Xl’89, is the man behind the 
30-minute pizza delivery challenge. It is need-
less to name the food chain, as Kaul has done 
enough to make it a part of average Indian 
dinner. His achievements are frequently cov-
ered by the media but what is little known is 
his passion for singing. Kaul has his YouTube 
channel of Kishore Kumar songs. 

rememBer this faCe!  
aKash Khurana, Xl’ 77, 
sneaked out of the corporate 
lanes to be on the sets of 
Bollywood. Khurana, always 
a top-ranked student, is also 
the alumnus of NITR and 
TISS.

We’ll catch the big news 
about you: Nobel Prize 
nomination, when you take 
your company public or 
if you are  the first XLer 
in space. But we can only 
know about your less pub-
licised news if you tell us. 
We are not too particular, we 
want to hear it all. 

CLASS 
NOTES
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KrishnaKu-
mar natara-
jan, XL’81, 
Chief  
Executive Offi-
cer of MindTree 
is one of the 50 
highest rated 
CEOs on the 

Glassdoor list. The list is based entirely on 
employee feedback shared during the past 
year.

Magma Fincorp 
appointed janet 
gasper Chow-
dhury, XL’88, 
as Chief People 
Officer. Chowd-
hury has 17 years 
of experience in 
human resource 

consulting across sectors like government 
ministries, banking, insurance, oil and gas, 
steel, chemicals, engineering, aeronautics 
and defense, information technology and 
FMCG.

| suCCess stories|

jane d’souza  
gopaLaKrishnan’s, XL’ 
93, The Spy Who Lost Her 
Head is an interesting read of 
an Indian detective, Gu-
labi. The protagonist is from 
Jharkhand and travels to the 
big city to find her husband 
but instead finds a real life. 
The novel, published by Harp-
erCollins, may be her first 
detective novel but this is cer-
tainly not her first foray into 
writing. Gopalakrishnan has 
worked in an ad-agency as a 
copywriter, written children’s 
books, blogged and contrib-
uted to various periodicals.

aKshat Kumar’s, 
XL’2008, Single Work-
ing Male: Work, Life & 
Beyond, is a hilarious take 
on Indian perspective on 
daily occurrences of life. 
The comic book is a col-
lection of 73 strips. 

Yes! That is our  
alumnus,  KaushiK 
guha thaKurta 
of 2001 batch, on the 
cover of Entrepreneur.

3M India Ltd  
appoints amit  
Laroya, XL’88,  
as Director and  
MD of the Company.

amar BaBu, XL’89, 
Managing Director, 
Lenovo India, was ap-
pointed new President 
of MAIT, the apex body 
representing India’s IT 
hardware, training and 
R&D services sectors. 
The Lenovo MD holds 

an engineering degree in electrical and electronics 
from PSG Tech, Coimbatore. He has over 17 years 
of experience with more than 10 years in various 
leadership roles. He was serving as the Vice- Pres-
ident of MAIT for 2012-13.

ram Kumar, 
XL’2010, was featured 
on CNBC TV-18’s 
Young Turks for his 
initiative, Edwell Solu-
tions. The group has 
tied up with government 
schools to improve the 
quality of education by 

conducting multimedia-based tuition classes. The 
venture has established three learning centers and 
impacted lives of over 100 students, all in a year.

End of Story?  
By sheKhar arjun, 
XL’90, is an intriguing 
thriller about the dysto-
pian possibilities of  
everyday advertising.

XLers on writing spree !!
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THE ALUM GET 
TOGETHER

|GAME CHANGERS | | WELCOME BACK |



| SILVER JUBLEE |

Nothing excites alumni more than a 
saunter down the memory lane of 
their alma mater. 

Silver jubilee reunion of the 1988 batch, 
organised by XLRI, was an embodiment 
of this emotion. Around 60 alumni, some 
along with their family members, attended 
the event. It was a positive and enthusiastic 
gathering at the campus.

The garlanding and cake cutting ceremo-
ny was arranged for alumni in the morning. 
The 1988 batch interacted with students at 
their general body meeting and enjoyed the 
canteen food. A friendly basketball match 

with students and faculty was played with 
exhilarated spirit.

Measuring cherished memories from 
football ground to JLT lawn, the batch 
mates relished on brunches of nostalgia. 

The day progressed into an evening of 
festivity with XLRI band striking tunes that 
past and present batches could associate 
themselves with. XL hits like XL ki Kudi-
yan and XL meri Jaan were sung by alumni 
and students with high notes of excitement. 
Bringing the day to an  end the singing 
session was followed by a networking 
dinner. 

Down memory lane ...
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GLIMPSE FROM PAST

THERE IS SOMETHING 

about the old pages and worn out, 

sepia-tainted pictures that go 

beyond mere nostalgia. It is the realisation 

of an ongoing journey that they bring 

along with them. It whispers the unfolding 

of a story that began with some people and 

added many more to its chapters. Turning 

the pages of time we bring to you footprints 

of those who have sown the seeds of 

XLence and carved the path that we now 

tread.  
This section goes out to the journey and 

to the people who have embarked on it and 

will continue to do so.

TURNING 
PAGES 

OF TIME
TURNING 

PAGES 
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Pitch Perfect

GREEN RETAILING

GLobAL wARmING, 
water crisis, food short-
ages, increased frequency of 
disasters are all indications 
that humans have mishan-

dled nature. 
According to Dr R. Pachauri (Coca-

Cola Research, 2008), the climate change 
is likely to have some irreversible impact 
on ecosystems, food shortages, coastlines 
and health. The significant sustainability 
issues that should be the concern of every 
stakeholder are — climate change, waste 
management, people and community. Both 
as responsible businesses and consum-
ers, there is a strong need to mitigate and 
work towards stabilisation of the natural 
environment. In the past decade, environ-
mental concerns have gained priority in the 

are the retailers. The role of retailers is piv-
otal as they are the intermediaries between 
the producers and consumer. Retailers can 
contribute towards climate change, waste 
management and people and community — 
in each of the areas by analysing their busi-
ness processes and addressing these issues.

Retailers can have an impact on both 
consumers and suppliers by adopting green 
business practices themselves, providing 
better choices to customers in the form of 
green products thereby, influencing con-
sumer behavior and influencing suppliers 
to adopt fair trade and green practices to 
supply environmental friendly products. 

Adoption of green practices at retail-
ers’ end can build a multiplier effect of 
environmental pressure on consumers and 
suppliers. It is imperative to adopt and 

agendas of most businesses the world over. 
Responsible business organisations are 
exploring and implementing possibilities 
of producing goods in an environmentally 
safe way. Responsible consumers are con-
cerned about the broad macro aspects, like 
the global warming as well as how their 
purchasing choices affect the livelihood of 
people in other countries. 

The consumers, awakening to sustain-
ability issues is impacting their shopping 
habits, just as it is impacting other aspects 
of their life, especially in the developed 
world (Ipsos Mori Report, 2007). Consum-
ers are also concerned about the environ-
mental impact of products they buy as 
well as of the organisations they shop at. 
The organisations that often form the link 
between the businesses and the consumers 

by dr. Smitu malhotra
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enforce these practices now, especially in 
developing countries like India, as organ-
ised retailing is still in its nascent stage. 
Creating systems at this stage would lead 
to the development of an environment 
friendly retail system from the very begin-
ning, save a lot of time, finances and energy 
and ultimately contribute towards a greener 
planet. Retailing sector is one of the largest 
private sectors of the world — with almost 
47 per cent of Fortune 500 companies in 
retailing. 

GREEN RETAILING – or Greentailing – 
as aptly stated by Stern (2008), is con-
scientious retailing built on environmen-
tally sustainable, socially responsible and 
economically profitable business practices. 
Such practices explicitly consider the im-
pact of a retailer’s actions on environment 
and community, customer perception and 
behaviour, and employees, suppliers and, 
ultimately, shareholders returns.

The pressure on the retailing industry 
to adopt green practices has increased 
significantly in recent times. Internally, 
the employees expect fair labour practices, 
healthy working environment and competi-
tive wages and benefits. External drivers 
include the communities that expect organ-
isations to behave as responsible citizens, 
consider local impact of their practices and 
engage in community development. Com-
petitors act as another driver for change, 
viewing to position themselves as leaders 
to initiate sustainability and gain brand 
strength and reputation. Retailers, who 
adopt green practices, can gain a competi-
tive advantage in the market place not only 
in the eyes of the customer, but also among 
legislatures and regulators. Media, another 
stakeholder, also put pressure on businesses 
to adopt green practices by highlighting 
current sustainability issues.

However, it has been noticed that though 
customers support eco-friendly products 
in principle, they are not willing to pay a 
higher price for them or, given options, 
do not always choose the green  product 
owing to various reasons other than price. 
Often, they may feel that the eco-friendly 
products do not perform so well as the 
other products, or may find that, in using 
green products, they have to give up a bit 
of convenience and packaging facility. 
There is a need to raise awareness and edu-

cate the customers on the issue. Enabling 
customers to make informed choices by 
engaging them through communication, 
giving information on whether the product 
is organic, using recyclable packaging, 
whether producers use fair practices, would 
help customers opt for the right products. 
This would also require the tough task of 
changing customer attitudes about con-
sumption, usage and disposal of products in 
their daily lives.

Helping consumers adopt green technol-
ogy in their lives, even if it is outside the 
direct purview of retailing, reinforces the 

brand image in the eyes of the community. 
Encouraging customers to move away 
from plastic bags, selling loose wherever 
possible, thereby, reducing the amount of 
waste packaging taken home by customers 
are some initiatives that can be and are be-
ing implemented all over the world. 

Speaking of Indian context it is the 
organised players who will have to lead 
the way for implementing green retail. 

However, support from government and 
civil society/consumer will also be critical 
in this regard. All three will have to work in 
unison to get us towards a greener planet.

Changes in the environment are im-
pacting all. It is our duty as responsible 
businesses and consumers to take steps 
and mitigate the situation. Retailers are the 
link between consumers and manufactur-
ers. They can influence the consumption 
patterns of the consumers as well as the 
production processes of the suppliers and, 
hence, are best suited to initiate sustainable 
practices. 

The future of retail can be shaped by 
changing - Collaboration with the suppli-
ers, - Store operations moving towards 
green practices, and - Relationship with 
the customer. Green practices can be 
adopted at every point in the retail value 
chain. They could be an opportunity area 
and green practices could be incorporated 
at each level leading to management of 
carbon emissions, efficient use of resources 
and reduction in poverty – the three main 
concerns today. There is an urgent need to 
adopt these practices in emerging econo-
mies like India as the retail is in its nascent 
stage and expected to grow exponentially. 
Creating policies now would save a lot of 
time, finances and energy and, ultimately, 
contribute towards a greener planet.

Please write to us at magis@xlri.ac.in

Retailers can have an  
impact on both  
consumers & suppliers 
by adopting green  
business practices
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IN THE last quarter of 2013 
XLRI welcomed four esteemed 
faculty members to its XL fam-
ily. Dr KR Shyam Sundar (HRM, 

IR) holds a PhD from University of 
Mumbai in Economics. He has pre-
sented papers (and/or acted as panelist) 
in several conferences and workshops 
on labour economics and industrial 
relations for the last two decade. He 
has orchestrated 10 research projects 
for national (Institute for Human De-
velopment & Indian Society of Labour 
Economics) and international (ILO, 
EU, Public Service International) or-
ganisations. He has done an extensive 
study on labour reforms in China under 
the Cultural Exchange Programme of 
ICSSR, Government of India, in 2008. 

DR. SAROJ KUMAR 
PANI joined the 
institute as Assistant 
Professor of Strate-
gic Management. He 
completed his FPM 
in Corporate Strategy 
and Policy from IIM 

Bangalore. Dr Pani has a long list of accolades at-
tached to his name. He received Best Paper Award at 
the pan-IIM World Management Conference, Goa, 
India, 2013. 2. The SCM Centre, IIM Bangalore, 
awarded him SCM Scholarship from 2007-10.  
His research interest is broadly related to socio-
economic networks and Bottom of the Pyramid (BoP) 
strategy. 

DR. RAHUL CHANDRA SHEEL
joined the institute in the Orga-
nizational Behaviour area. His 
research interest lies in organisa-
tional cynicism, organisational 
commitment, Corporate social 
responsibility, women leadership 
and social sector organisations.

DR. ANURATHA VENKATARAM-
AN joined the institute as Assistant 
Professor in the Industrial Rela-
tions, HRM area. He completed his 
PhD(Sociology) from University 
of Warwick, 2013, UK in the Soci-
ology of Industrial Relations, Work 
and Organisations. 

THOUGHT LEADERSHIP

NEW TO XLRI 

RESEARCH 
ROUNDUP

A STUDY by DR. PITABAS MOHANTY and Akshita Agarwal 
on The Impact of Rights issue on Stock Returns in India exam-
ines the stock price reaction to announcement of 205 rights of-
fer of equity in India made during April, 2000 to March, 2011. 
The study published in Asia-Pacifi c Finance and Accounting 
Review (Vol.1, No. 1, Oct-Dec, 2012) adds to the limited study 
of impact of rights offer conducted in the Indian context where 
rights offer is the most preferred for subsequent equity issue. It 
observes positive but statistically insignifi cant market response 
to the rights issue. The results are consistent with those ob-
served in developing countries. 



DR. SOUMENDRA 
N BAGCHI'S book 
Performance Man-
agement (Published 
by Cengage Learn-
ing) is aimed at 
helping management 
students, particularly 
those specialising in 

performance management, to understand 
the different concepts and the integrated ap-
plication in a comprehensive manner.

AN EXTENSIVE
study of Labor 
Market Effects 
of Work-sharing 
Arrangements in 
Taiwan by DR. 
SANTANU SARKAR  

and  Yu-Cheng Lai was published in Inter-
national Journal of Manpower (Vol 34, Is-
sue 6, Sept.2013, pp 635-657). The purpose 
of the study was to measure the effects of 
work-sharing arrangements on participants’ 
subsequent labour market outcomes in 
Taiwan. 

DR. MADHUKAR 
SHUKLA   attended 
the GSBI Network 
meeting and 
the Social Entrepre-
neurship Confer-
ence at Ateneo de 

Manila during November 19-22, 
2013.

A SRIVASTAVA
presented her paper 
on Exploring the 
Consumer Decision 
Making and Materi-
alism in the Indian 

Adolescent World at the The Middle Class 
Phenomenon in Emerging Markets Confer-
ence at Georgia State University, Atlanta.

DR. P VENUGOPAL  
was invited to con-
duct a Workshop on 
Agri-Input Market-
ing at the National 
Institute of Agri-
cultural Extension 

Management, Hyderabad during November 
15-17, 2013.

DR. SMITU MAL-
HOTRA presented 
her paper on Retail 
Trade Area Analysis 
Using Huff’s Model 
– A Study in the 
Indian Context at 

Academy of Business Research Conference 
in San Antonio, USA.

PROGRESSIVE 
TRENDS in 
Electronic Resource 
Management 
in Libraries by 
DR. ASHIS K PANI, 
NIHAR K PATRA 
AND BHARAT 
KUMAR provides 

relevant theoretical and practical details 
from an international perspective on the 
current e-resources landscape. 

AS TODAY’S 
organisations are 
being increasingly 
characterised by 
rapid change, the 
need to look beyond 
one’s perfunctory 

obligations of work is important. DR. MG 
JOMON and PB Srikanth’s paper on Is this 
My Job at All? The Impact of Flexible Role 
Orientation in Predicting Extra-role Be-
havior examines this complexity prevailing 
in the corporate sector. Southern Business 
Review published the paper.

DR. TATA RAGHU RAM, Prof. 
Narasimhan Rajkumar and Prof. 
P Venugopal attended ANZ Acad-
emy of Management Conference, 
held at Hobart.

DR. E ABRAHAM, S.J. was a 
member of jury of the 4th CII 
National HR Excellence Awards 
2013.  He was also in the organis-
ing committee at the 17th NHRDN 
National Conference 2013, 
Kolkata on Building Sustainable 
Organisations. Attended the Tata 
Steel function for the setting up 
of a Continuous Annealing and 
Processing Line on October 
25, 2013.

DR. UDAY DAMODARAN was an 
External Expert for the Faculty se-
lection interviews for Chandragupt 
Institute of Management, Patna 
held on September 21, 2013.

DR. PRANABESH RAY chaired a 
session  at the 17th  NHRDN Na-
tional Conference 2013, Kolkata 
on “Building Sustainable Organi-
zations” held on November  21-22, 
2013.

DR. BINO JOSE participated in 
he National Seminar on E-content 
by Informatics held at Kolkata on 
October 25, 2013.

DR. PITABAS MOHANTY attended 
World Finance & Banking Sym-
posium in Beijing to present his 
paper on Corporate Governance 
and Financial Performance.

DR. SANTANU SARKAR presented 
his paper on Inventiveness to fea-
sibility: Case of a Failed Workers' 
Cooperative in India at the BSA 
Work, Employment and Society 
Conference 2013, UK.

DR. HK PRADHAN  conducted the 
2nd International Workshop on In-
clusive Finance : Making Finance 
and Insurance Market Work for the 
Poor held at XLRI on September 
13 to 15, 2013.

| MENTORS |
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setting competitive goals  
and heading towards  them is a  
trait well learnt at xlri. students 
are groomed to be responsible  
business leaders who will help 
shape a sustainable future.






